Name: Tim Pelling 

Date of birth:18-03-72 

Address: 16 Fleetham gardens, Lower Earley, Reading, RG6 4BY 

Telephone:0118 9611 472 

Mobile: 0777 9129 192 

Email: pelling.tim@gmail.com

Website: http://www.timpelling.co.uk

Personal Profile 

I have worked within the creative industry for the past twenty years with the last

twelve of them solely in digital. I have a broad knowledge of all digital areas and

understand how to join them together. I am always on the lookout for new

technologies and digital methods of engagement as I believe there is always more to

learn.

	· Twenty years agency experience working with big corporate clients

· Broad knowledge of all digital technologies including mobile and social media

· Keen interest in emerging technologies
	· Manage both creative and technology to ensure consistency

· Experience of managing and leading creative and development teams

· Managed clients ROI by establishing clear objectives and KPIs


Employment History 

August 2010 – December 2010

Position: Head of Digital 

Penna Communications (Formerly TCS)

At TCS I managed a digital department consisting of two teams of designers and developers. My role working closely with the creative directors on all digital work from conception to delivery. I was also involved in developing working processes for all digital projects ensuring smooth transition during a recent merger.

August 2009 – July 2010

Position: Head of Digital Creative 

RPM Ltd

At RPM I managed all digital creative from the inception of projects to delivery.

My role involved managing creative teams on multiple projects reporting to the

creative director.

I have worked on global campaigns for both Stella Artois and Beckʼs Beer. These

campaigns were heavily Facebook focused with iPhone apps developed to accompany

the projects. I have also successfully launched a national campaign for Trident Gum.

This centred on a website supported by social media, digital advertising and PR.

March 2008 – August 2009

Position: Head of Digital 

Voyage Design Ltd

At Voyage Design my role was to manage and run all digital projects from start to

finish. This involved meeting clients to discuss and document requirements, making

sure projects were within budget and delivered to agreed timescales. Further

responsibilities included interviewing, briefing and managing freelance designers and

developers as well as educating staff internally about web and new media to allow

Voyage to become more web savvy. Voyageʼs client list included Audley Retirement,

Campbell Gordon and Rhodes House.

November 2003 – February 2008 

Position: Senior New Media Designer

Avvio Design Associates 

My role was to develop the digital department alongside the creative director. This

involved identifying skills and technologies required to move forward, selecting

candidates and interviewing them for positions whilst also developing systems and

procedures to help with the day-to-day running of the department.

My role was to provide cutting edge solutions for various blue chip clients on and off

line. This included Flash presentations, Campaign websites, video presentations and

large web applications like extranets. At Avvio I worked with many clients large and

small including Vodafone, Cisco, Sky, RBS and Adobe.

September 2002 – November 2003 

Freelance 

During this period I worked for a variety of companies working on projects involving

Flash based presentations, Flash and ASP interaction, CD-ROM using Flash and

Director, Educational Flash presentations, corporate website maintenance. 

March 1998 – September 2002 

Position: New Media Manager 

Volume Design 

Before joining Volume they had no digital capabilities, on joining I developed and

headed up a new digital team. The department grew quickly and became an integral

part of the company.

My role included multimedia production using Macromedia Flash and Director for

web, CD-ROM and standalone presentations, web site development from planning to

production using Macromedia Dreamweaver, Flash and Director, Adobe

Photoshop/Image Ready and Illustrator.

As new media manager I developed and managed projects, guided and implemented

studio processes as well as managing a team of six people. Volumes client list at the

time included Dell, Toshiba and AIT.

Sept 1997 - March 1998 

Freelance 

I spent six months freelancing for various companies which gave me a great chance to see how other companies worked and to develop my web and print skills. 

Nov 1996 - Sept 1997 

Barnham and Gurney Printers 

Here I worked in the design studio running a team of designers and artworkers doing everything from Photoshop to repro. While I was here I developed an interest in web technologies and spent time learning more. I found that there wasn't a great need for web skills in this company so moved on. 

Nov 1995 - Nov 1996 

Thames Print Room 

Thames Print Room is a bureau specialising in digital print and repro. This company gave me a good opportunity to take what I had previously learned and spend time developing my Photoshop, Illustrator and Quark skills but also allowing me to learn more about technology and problem solving. 

March 1990 - Nov 1995 

Maximum Marketing Solutions 

I started at Maximum as the studio junior in charge of artwork filing, PMT camera work and learning artwork. I quickly grew as an artworker and when computers were introduced I jumped at the chance to learn Quark, Illustrator and Photoshop. 

Maximum also gave me a great insight into the creative processes of a design studio, this experience is still useful and relevant today. 

Oct 1989 - March 1990 

Freeform Graphics 

Freeform Graphics was a sign makers and gave me my first introduction into the big wide world of full time work. 

URLs

http://www.tridentgum.co.uk
http://www.rhodeshouseoxford.com

http://www.audleyretirement.co.uk

I have a lot more examples of ether offline projects or internal projects that due to their nature cannot be viewed online.

